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PRE-CONFERENCE SESSION 1
CREATIVITY RESEARCH IN ADVERTISING

(Central Pacific ABC — 3" Floor) - Separate registration

THURSDAY, MARCH 30

8:00-8:30 Opening Remarks: The Importance of Interdisciplinary Creativity ...............ccccoiiiiiiiiniiniiinien,
Sheila Sasser (Eastern Michigan University)
Scott Koslow (University of Waikato)

8:30-9:15 Keynote: The Research Mandate in Advertising Creativity
Moderator:
Scott Koslow (University of Waikato)
David W. Stewart (University of Southern California)
Heather Wan (University of Southern California)
Yan Cheng (University of Southern California)

9:15-9:30 Coffee Break

9:30-10:45 Frameworks for Understanding Creativity
Moderator:
Sheila Sasser (Eastern Michigan University)

Creativity Research Frameworks
Jaafar El-Murad (University of Westminster, United Kingdom)

Is Advertising Creativity Primarily an Individual or a Social Process?
Bruce Vanden Bergh (Michigan State University)
Mark Stuhlfaut (Michigan State University)

Risk, Trust and Creativity
Hugh Cannon (Wayne State University)
Sheila Sasser (Eastern Michigan University)
Edward Riordan (Wayne State University)

10:45-11:00 Creativity Break
11:00-12:00 Measuring and Applying Creativity Research

Moderator:
Scott Koslow (University of Waikato)




Briefing the Big Winners: An Analysis of Creative Briefs from Clio-Winning Agencies
Lisa Duke Cornell (University of Florida)
Avery Abernethy (Auburn University)
Ziad Ghanimi (University of Florida)
John Sutherland (University of Florida)

Making Creative Judgments: Processes and Practices of Advertising Award Shows
Douglas West (University of Birmingham United Kingdom)
Janine Stiles (Henley Management College)

12:00-1:15 Lunch at Hotel Restaurant (Informal Creativity Luncheon Roundtables — On Your Own)

1:15-3:00  Global and Holistic Approaches to Creativity
Moderator:
Hugh Cannon (Wayne State University)

Because you can't research everything - the creative dilemma and the real reasons for real bad advertising
Herbert Jack Rotfeld (Auburn University)

Getting Published in Creativity Research
Brian Till (St. Louis University)

Where Do We Go From Here?: Let’s Get Creative in Developing Strategies for Researching Advertising Creativity
Sheila Sasser (Eastern Michigan University)
Scott Koslow (University of Waikato)

Global Opportunities for Future Creativity Research Initiatives
Frank Cutitta (The Center for Global Branding)
John Holmes (International Advertising Association)

3:00-3:15 Tea Interval

3.15-4:45  Creativity Thinking Processes
Moderator:
Scott Koslow (University of Waikato)

Systemic Inventive Thinking Interactive Exercise — Is it Possible to Crack the Code Analyzing Great Ideas?”
Mark Kilgour (University of Waikato)
Amnon Levav (Managing Director, SIT Corporate, Israel)
Yoni Stern (Managing Director, SIT USA)

4:45-5:45  Roundtables Identifying Creativity Research Streams and Agendas

5:45-6:00  Closing Remarks: Future Directions of Creativity Research

Sheila Sasser (Eastern Michigan University)
Scott Koslow (University of Waikato)

PRE-CONFERENCE SESSION II
SPONSORSHIP-LINKED MARKETING COMMUNICATIONS

(Southern Pacific E — 3" Floor) — Separate registration

THURSDAY, MARCH 30

8:00-8:15  Opening REMArKS: .........ccoiiiiiiiiiiiiiee ettt e et e et eetee s beeesaeesabaeenbeesnbeeenbeesnbaeenseenns 6
T. Bettina Cornwell (The University of Queensland)



8:15-10:00

Don’t Stop Thinking About Tomorrow
Helen Katz, (Starcom Mediavest Group)

Leverage Strategy of Athens Olympic
Hairong Li (Michigan State University)

Strategic Partnerships between Nonprofits and For-profits: What Should Nonprofits Know?
Sejung Marina Choi (University of Texas at Austin)

10:00-10:30 Coffee and Tea Break
10:30-12:00

Male Youth, Extreme Sports, and the Gendering of Smoking: A Case Study of Export ‘A’ Brand Marketing in Canada
Timothy Dewhirst (University of Saskatchewan)

The Role of Title Sponsorships and Brand Activation in Developing Brand Distinctiveness and Concreteness
Kirk Wakefield (Baylor University)
Chris Pullig (Baylor University)

Sponsorship as Leader in the Quiet Indirect Marketing Communication Revolution
T. Bettina Cornwell (The University of Queensland)
Lynn Kahle (University of Oregon)

Panel Discussion: Theory, Research, Practice and Policy: What is Needed and What is Next?
Lance Kinney (University of Alabama)
Rick Pollay (University of British Columbia)
Nora Rifon (Michigan State University)
Dennis Sandler (Pace University)

AAA CONFERENCE BEGINS

THURSDAY, MARCH 30
Executive Committee (Boardroom)
4:00-6:30  Registration (hallway, Pavilion A - 2nd floor)

5:30-7:00  Opening Reception (Pavilion A — 2™ floor)
Sponsored by John Asquaga's Nugget Hotel

FRIDAY, MARCH 31

7:30-8:30  First Timers’ Breakfast (Genoa — 2™ floor)
Sponsored by the Portfolio Center

8:30-10:00 Publications Committee (Boardroom)

Session 1.1: Understanding Message Form (Southern Pacific F)
Chair:
Alice Kendrick (Southern Methodist University)

Semantic Differential Scales in Advertising Research: A Critical APPraiSal................coccooveioeevoiesiieiiieiieeseeseeseeeenees
Lawrence Soley (Marquette University)



“No More” Leads to “Want More”, but “No Less” Leads to “Want Less”: Conditional Message Framings and
Counterfactual Thinking in Point-0f-Purchase AAVEFTISITG ...........cc.cccuevueeieriecrieereeieeseesseesseessessesssesssessesssessesssesssssseesses 20
Sukki Yoon (Cleveland State University)
Patrick Vargas (University of Illinois)

Attention for Open and CIOS@d AAVEFTISEIENLS ...........cc..cceeeuereeeieeieeeeeieeseestteseesseeseseesseasssesseasesssesssesseesseessesnsessesnsenns 21
P. E. Ketelaar (Radboud University of Nijmegen)
M. S. van Gisbergen (Radboud University of Nijmegen)
J. A. M. Bosman (Radboud University of Nijmegen)

Analogical Thinking, Near Priming, and AdvertiSing CPEALIVILY .........cccceviiviioiiiiiiienitesie ettt ettt 22
Mark R. Brown (University of Queensland)
Roop K. Bhadury (University of Queensland)

Session 1.2: Placement and Other Ad Games (Southern Pacific E)
Chair:
Jay Newell (Iowa State University)

A Content Analysis of Advergames on Megabrands’ Web SITES ..........ccecuuvueeierieeeeeieeeesienteneesteeae e saesseessesnsessesneens 24
Mira Lee (Michigan State University)
Seounmi Youn (Emerson College)

Determinants of Children’s Attitudes Toward Advergames:The Case Of MeXiCO .........ccccccueeeeeeeeeseeieeieee e 25
Monica D. Hernandez (Kansas State University)

Forgotten But Not Gone: Implicit Memory as a Complementary Measure of Brand Placement Effectiveness ................. 26
Federico de Gregorio (University of Alabama)

Psychological Reactance and Branded Product PIACEMENL ................cccoeeueiieiiiiiiiniiiiit ettt ettt 27
Susan Chang (University of Miami)

Session 1.3: Special Topics: “Breaking into Advertising and Staying There” (Central Pacific ABC) ........ccccueuen. 28
Rick Boyko (VCU Adcenter)
Nancy Vonk (Chief Creative Officer of Ogilvy & Mather Toronto)
Janet Kestin (Chief Creative Officer of Ogilvy & Mather)

10:00-10:30 Exhibits/ Coffee Break/ Conference HQ (Southern Pacific AGBCD)
Coffee Break sponsored by the Chicago Portfolio School

10:30-12:00 International Education Committee
(Capt. Cook's Cabin - lobby level inside Trader Dick)

Session 2.1: Advertising in Politics (Southern Pacific F)
Chair:
Bill Becker (Oregon State University)

2002 Korean Presidential Campaign and the United States Presidential Campaign Advertising Model.......................... 29
Hyunjoo Lee (State Univ. of New York at Buffalo)
Ruth Ann Weaver Lariscy (University of Georgia)
Spencer Tinkham (University of Georgia)
Elizabeth A. Johnson (University of Georgia)



The Effectiveness of Negative Political Advertising: A Meta Analytic Re-ASSESSMENL............ccccvveereeceercresieereeneenrennns

Lynda Lee Kaid (University of Florida)
Jinyoung Tak (Keimyung University)
Hongsik John Cheon (Frostburg State University)

Repetition Effect of Positive and Negative Political Advertising: Recall, Attitude, and Voting Intention......................

Hana Kim (University of Georgia)
Spencer F. Tinkham (University of Georgia)

The Role of Attributions on Voter Response to Political AQVEFtiSiNgG .............ccoocevieiieiieiieieieseesee e

Karen M. Lancendorfer (Western Michigan University)
Bonnie Reece (Michigan State University)
Doohwang Lee (Michigan State University)

Session 2.2: Involvement (Southern Pacific E)
Chair:
Janas Sinclair (University of North Carolina)

Measuring and Mapping Four Dimensions of Purchase-Decision INVOIVEMENt ................cccocvemverceeceenecicniineneneneene

Jooyoung Kim (University of Georgia)
Jon Morris (University of Florida)
Yongjun Sung (University of Georgia)

Is High Situational Involvement Always Resistant to the Utilization of COO Cues?: Joint Function of Situational

Involvement and Product KHOWIEAGE ...............ccccoveiiiiiiiiiiiiieieiestee ettt ettt sttt ettt saee et

TaiWoong Yun (University of Texas)
Byung-Kwan Lee (Kwangwoon University)
Wei-Na Lee (University of Texas)

The Effect of Involvement and Persuasion Tactic Awareness on the Evaluation of Advertisements...............cc..cocuvn...

Victor J. Rivera (University of Puerto Rico at Mayagiiez)

Incidental ExpoSure t0 Web AAVETtISING ..........cc.cceeueeeeeieeeeieeeetestteste et eaestesetesseasseesseensesssesssessaesseeseensesnsesnsesneenns

Chan Yun Yoo (University of Kentucky)
Patricia A. Stout (University of Texas)
Hyo-Gyoo Kim (Cheil Communications)

Session 2.3: Special Topics: "Mediated Relationships with the Media Industry” (Central Pacific ABC) .....................

Chair:

Jay Newell (Iowa State University)
Panelists:

Rick Boyko, (VCU Adcenter)

Scot Safon (SVP of Marketing, CNN)

12:00-1:30 Lunch and Awards Ceremony (Poolside Terrace — 5™ floor)
1:30-3:00
Session 3.1: Social Issues (Southern Pacific E)

Chair:
Jami Fullerton (Oklahoma State University-Tulsa)

The Gender Gap: A Content Analysis of the Frames used in the 2004 Presidential Campaign Advertisements ...........

Julie Bostick (Texas Tech University)
Shannon Bichard (Texas Tech University)



Deconstructing Brazil’s Racial Democracy: An Analysis of African Brazilian Portrayals in Magazine and TV
AVEEEISTIG ...veveeeeesieeeieeie et e te et e ste e vt e bt et e esaesse e seesseessesssesseesssesseesseasseasseassa s e enseesseassesaseeseenseenseasseasseessesaenseessaensesssessnenns 54
Gracieli Scremin (University of Texas)
Laura Bright (University of Texas)

Revisiting the Effect of Models' Race on Attitudes in AAVertiSEMENLs .............c.ccocuvverceeieeeesueninineneeiteeereseesienie e 55
Eunsun Lee (Michigan State University)
Teresa Mastin (Michigan State University)
Steve Edwards (Michigan State University)

Are You Terrified? So Buy?; Terror Management Theory and Materialistic CONSUMPIION ..........cccoueeeeeneeseseaeneeeenenns 56
Joung Hwa Choi (Michigan State University)
Kyoung-Nan Kwon (Michigan State University)
Mira Lee (Michigan State University)

Session 3.2: Congruity and Emotion (Southern Pacific F)
Chair:
Jorge Villegas (University of Florida)

Mobile Context-Advertised Brand Congruity: An EXPEFIMENE ...........c..cceeverveeieeeieeieeeeseesseessesseseesssesseeseessesssesseesseenses 57
Shintaro Okazaki (Universidad Autonoma de Madrid)
Akihiro Katsukura (Dentsu, Inc.)
Mamoru Nishiyama (Dentsu Communication Institute)

Affect Intensity and Need For Cognition: Effects on Cognitive Elaboration of Emotional AdvertiSing...............cc.ccceeu.... 62
Jung-Sook Lee (Towson University)

Emotional Appeals, Informational Appeals, or Both? The Role of Product Category in a Comparative Study of U.S.
ANA CRINESE TEIEVISION AGS ...ttt ettt b e s he bt a st et e e bt s bt ebe e st e s et et e nbesbeebeenean 72
YinJiao Ye (University of Alabama)

Joint Advertising and Brand Congruity: Effects on Memory and AHITUAES .............ccoevveeveeieeeicieeieiieniieeieeieeee e e 73
Sang Yeal Lee (West Virginia University)
Fuyuan Shen (Pennsylvania State University)

Session 3.3: Special Topics: "Bridging the Gap in Advertising Research between the Academia and the
Practice: Challenges and Solutions” (Central Pacific ABC) ......cociioiiiiiiiiieieeee et 75
Chair:
Hairong Li (Michigan State University)
Panelists:
Bruce Vanden Bergh (Michigan State University)
Helen Katz (Starcom Mediavest Group)
Richard Cole (Detroit Medical Center)

3:00-3:30  Exhibits/ Coffee Break/ Conference HQ (Southern Pacific AGBCD)
Coffee Break sponsored by Deer Creek Publishing

3:30-5:00

Session 4.1: Cultural Considerations (Southern Pacific E)
Chair:
Olaf Werder (University of New Mexico)

Cultural Values Manifestation in the Arab World and the United States Newspaper AdVertiSing...............cccoeeeeeveeeeenne. 80
Morris Kalliny (University of Missouri-Rolla)



Attitudes toward Offensive Advertising: A Cross-cultural Comparison between Korea and the United States ................. 89
Daechun An (University of North Texas)
Sang Hoon Kim (Inha University)

Role of Cultural Products on Country Attitude, Brand Attitude, and Purchase INtention.................cccccecoevevcencenenneeenn. 90
Jong Woo Jun (University of Florida)
Chang-Hoan Cho (University of Florida)

Between and Within Culture Variations of Cultural Value Orientations Reflected in Television Commercials: An
Exploratory Study of China and the UNited SIALES ..............ccoecueueiieieiiieee ettt ettt sttt snee e e neeenee 93
Wan-Hsiu Sunny Tsai (University of Texas)
Wei-Na Lee (University of Texas)

Session 4.2: Brands and Branding (Southern Pacific F)
Chair:
Joseph Snorgrass (Avila University)

Brand Zealotry: What Is It, and WHo Are the ZEALOIS? ..........coeoueeeeeieeeieieieieeeesieeseesieetessesaesseesseenssensesnsesssessaenseeses 103
John Eighmey (University of Minnesota)
Sela Sar (University of Minnesota)
George Anghelcev (University of Minnesota)

Corporate Branding on the Web: A Content Analysis of Stakeholder Communication by U.S. and Japanese

GLODAL COMPANIES ...ttt et et e b e b et e et e et e st e ea e e st et e em et en s e eseees e e bt enseemeeeaeesmeeeseenseenseenseeneenneens 113
Tulika Varma (Ohio University)
Hong Cheng (Ohio University)
Jan Slater (Ohio University)

Explaining Brand Loyalty: A Case for a More Proximal Antecedent CONSIFUCE ............cveeeecereceeeieesreneenseesseseessenseenns 123
Hemant Patwardhan (Winthrop University)
Siva K. Balasubramanian (Southern Illinois University at Carbondale)

The Six-Construct Model of True Brand LOYALLY .........c..ccuecueeueeienieeeece et eeesiteste et etesaesseesseesseesesnsessnesseasseenseansennsens 124
Jooyoung Kim (University of Georgia)
Jon Morris (University of Florida)
Joffre Swait (Advanis Inc.)

Session 4.3: Special Topics: '"Real Beauty’ in Advertising: Fab or Fad?" (Central Pacific ABC) .......cccccecceeeenee. 125
Chair:
Jennifer Greer (University of Nevada)
Panelists:
Cynthia Frisby (University of Missouri)
Katie Reil (copywriter and account manager, Mason Advertising Arts)
Pati Poblete (editorial writer, San Francisco Chronicle)

5:00 - 6:00 Annual Business Meeting (Central Pacific ABC)

6:30 -7:30 Reception (Poolside Terrace -5th floor)
Reception sponsored by Michigan State University

7:30 Dinner (Poolside Terrace -5th floor)



SATURDAY, APRIL 1
Past-Presidents’ Breakfast (Capt. Cook's Cabin - lobby level inside Trader Dick)
8:30-10:00

Session 5.1: Young Audiences (Southern Pacific F)
Chair:
Nancy Mitchell (University of Nebraska)

Developmental Differences in Chinese Children’s Perception of Child-Related TV AdvertiSing ............c.ccccoeeeeenenenne. 129
Tao Sun (Plymouth State University)
Bu Zhong (University of Maryland)
Hong Xu (Wuhan University of Science and Engineering, China)

Effect of Interpersonal Communication and Advertising Viewing: A YOUth SUFVEY ...........ccovecueeceeeeesrecieeciesieseenieeeenns 138
Kara Chan (Hong Kong Baptist University)
Gerard Prendergast (Hong Kong Baptist University)

Advertisers' Implementation of the CARU Guidelines for Advertising Targeted at Children ...............ccccoeecveevenvenennnen. 139
Mindy F. Ji (Iowa State University)
Russ Laczniak (Iowa State University)

Food Advertising to Children: A Content Analysis Study of Television Commercials in Top Rated

TWEENS ™ PTOZIAINS ...ttt ettt a e bttt ettt s et e bt et et e et e et e e bt e e bt e bt et e e meesatesaeenbeenteenteentesbeenbeens 140
Wei-Na Lee (University of Texas)
Eliana Tseng (University of Texas)

Session 5.2: Views of Advertising Practice and Practitioners (Southern Pacific E)
Chair:
Glenn Griffin (Southern Methodist University)

Tales of Portfolio Schools and Universities: Working Creatives’ Views on Preparing Students for Entry-Level Jobs as
AAVEFTISTIG CTOALIVES ......vveeeeeeeeeeeeeeiteteeeeeette st e st e seeasesatesste s st anseanseesseasse et ae s e enseenseensesasesseeseenseanseensenssensaenseensennsennses 150
Eric Haley (University of Tennessee)
Robyn Blakeman (University of Tennessee)

Media Buyer Perceptions of Media Sales RePreSentaIIVES.............ccueecueeieeeruieseeeeeeeeeeteesttesee et eee st e e esaeeeeensesneens 152
Shannon Bichard (Texas Tech University)
Todd Chambers (Texas Tech University)
Padmini Patwardhan (Winthrop University)

The Effect of Motivation Orientation on Creativity il AAVErtiSING.........c...ccocvuevvveeieeiieieeeeeiesieeereesesiaeseeseesseessessesnenns 154
Mark Stuhlfaut (Michigan State University)

Account Supervisors’ Perceptions of Account-Executive Performance and Performance Appraisal: A Qualitative
THVESTIGATION ...ttt et et st sttt ettt e e e e b e bt e bt esaesasesaeesae e bt eaneeanesunenteens 155
John H. Murphy (University of Texas)
George R. Franke (University of Alabama)

Session 5.3: Special Topics: “Advertising Research Paradigms, Perspectives, and Methodologies
(Central PACITIC ABC) .uiiiiiiiiieiiie ettt ettt et e et e et e e bt e e tte e taeesaee e sbeesaeessseassaeesssaensseensseesaeessseensseessseensaeensseenseeenses 157
Chair:
Joyce Wolburg (Marquette University)
Panelists:
Lawrence Soley (Marquette University)
Peggy J. Kreshel (University of Georgia)
Margaret Morrison (University of Tennessee)



10:00-10:30 Exhibits/ Coffee Break /Conference HQ (Southern Pacific AGBCD -3rd floor)
Coffee Break sponsored by M. E. Sharpe

Membership Committee (Boardroom)
10:30-12:00

Session 6.1: Contrasting Cultures (Southern Pacific F)
Chair:
Scott Liu (University of South Florida)

Participating in E-commerce: Personal Values and Security Concern as Predictors of E-Transactions........................ 161
Seounmi Youn (Emerson College)
Mira Lee (Michigan State University)

The Leadership Lessons of J. Walter Thompson i the 19308 .........ccouiiiieiiieieieese ettt ettt 162
Karen E. Mishra (University of North Carolina)

Before and After: An Exploration of Korean Advertising Agencies after Integration into Global

COMMUNICATION GFOUDS ..ottt et e e st e et e st e s et e s bt e sateesabeesateesabtesateesabeesateesabeensteesabeesateesabeenabeesaseenneeas 171
Hyunjae Yu (University of Georgia)
Karen Whitehill King (University of Georgia)

Perspectives on Russian Advertising: Modeling AttIHUAES ..............cccccooeeieoiiiiiiieiieeeeeeet ettt 172
Ludmilla Gricenko Wells (Florida Gulf Coast University)
Stuart Van Auken (Florida Gulf Coast University)
William J. Ritchie (Florida Gulf Coast University)

Session 6.2: Relationships and Anti-Relationships (Southern Pacific E)
Chair:
Richard F. Beltramini (Wayne State University)

Spammed If You Do, Spammed If You Don't! The Influence of Spam Knowledge on Approach/Avoidance Behaviors... 173
Shelly Rodgers (University of Missouri)
Qimei Chen (University of Hawaii)

Ad Avoidance by Audiences Across Media: Modeling Beliefs, Attitudes and Behavior Toward Advertising .................. 183
Jun Kyo Kim (University of Alabama)
Yorgo Pasadeos (University of Alabama)

Building Relationships with Consumers: The Case of Online RetAIIErs..............cccuevueoieeeieiiieieee et 184
Doyle Yoon (University of Oklahoma)
Sejung Marina Choi (University of Texas)
Dongyoung Sohn (University of South Florida)

Relationship Advertising: The Appeal of Intimacy (Disclosure) in Services Marketing .............ccccoevveevveeeeceeceerieenneenn, 185
Andrea Scott (Pepperdine University)
Samuel Seaman (Pepperdine University)
Paul Solomon (University of South Florida)

Session 6.3: Special Topics: Annual Industry Relations Panel: Three Key Connections for Advertising
Education (Central PACific ABC) ....ooiioiiiiiiieeieciet ettt ettt ettt e st e st e e e et e esteesaessaesseeseenseensesnnesneenseenseenes 187
Chair:
Bruce Bendinger (The Copy Workshop)
Panelists:
Connie Frazier (AAF)
Mary Warlick (One Club)



12:00 Luncheon (Poolside Terrace -5th floor)

Key Note Speaker: Robert L. Barocci, President & CEO, The Advertising Research Foundation
Table Topics: “Lunch with Editors: Informal Meeting for Doctoral Students and New Scholars”
Herbert Jack Rotfeld, Editor, Journal of Consumer Affairs
Russell N. Laczniak, Editor, Journal of Advertising

1:30-3:00

Session 7.1: Selling Drugs (Southern Pacific F)
Chair:
Debbie Treise (University of Florida)

Consumer Friendly or Reader Hostile? An Evaluation of the Readability of DTC Print AdS. .........cccoocevveeceeeienennne. 190
Kim Sheehan (University of Oregon)

Older Adults on Their Knowledge, Opinions, and Expectations of DTC Advertising Regulation.................ccccceevennnn... 191
Denise E. DeLorme (University of Central Florida)
Jisu Huh (University of Minnesota)
Leonard N. Reid (University of Georgia)

A Different Perspective for Direct-to-Consumer Pharmaceutical Advertising: Product Category Effects on

Consumers’ External Information Search for Prescription and Non-Prescription DIUZS ............ccccoveeeoeeseesceeseeeenenns 193
Jerry Wonsuk Kim (Cheil Communications)
Karen Whitehill King (University of Georgia)

Peddling Antidepressants: Three Brands One Meaning a Semiotic Analysis of Direct-to-Consumer Advertising .......... 194
Jean M. Grow (Marquette University)
Jin Seong Park (University of Florida)
Xiaoqi Han (Marquette University)

Session 7.2: Sight and Sound (Southern Pacific E)
Chair:
Joe Bob Hester (University of North Carolina)

Gender Portrayals: Advertising Images of Males and Females in MediQ.................ccccouuevceeceenieniniiniinienenieniesenenennes 195
Carolynn McMahan (University of North Florida)
Tiffany Shoop (University of Tennessee)

Effects of Light Source on the Brain’s ProceSSing Of IMAZES .............cccoeuevuiiieieeiieeeeeeesieeee ettt 198
Joel Geske (Iowa State University)
Saras Bellur (Iowa State University)

Music’s Relationship to Visual and Character Executional Characteristics from Effie Award Winning

COMMETCIALS 1995-2004 .....c..cueeueieeeiieeeee ettt h e h e et et ettt s bt e bt e bt et et e e bt s bt ebe bt eb e et e e ntenaeenes 200
Steve Marshall (University of Florida)
Marilyn Roberts (University of Florida)



Session 7.3: Special Topics: “Cutting Edge Issues in International Advertising” (Central Pacific ABC) ............... 201
Chair:
Charles R. Taylor (Villanova University)
Panelists:
Barbara Mueller (San Diego State University)
Ralf Terlutter (Saarland University)
Sandra Diehl (Saarland University)
K. Tim Wulfemeyer (San Diego State University)
James Rada (Howard University)
Shintaro Okazaki (Universidad Auténoma de Madrid)
Kyung Hoon Kim (Changwon National University)
Eun Ju Ko (Yonsei University)

3:15- Depart for Evening Event - Lake Tahoe dinner cruise aboard The Tahoe Queen
Reception sponsored by Florida International University
(return to hotel at approximately 9:00 PM)

SUNDAY, APRIL 2
8:00 -9:30

Session 8.1: Law and Policy (Southern Pacific F)
Chair:
Eric Zanot (University of Maryland)

Is Advertising Harmed When Placed Near News Perceived as Biased? What Consumers Think...........c..cccccovevvevvennnnns 205
Jisu Huh (University of Minnesota)
Leonard N. Reid (University of Georgia)

Copyright Fair USe il AGVEITISING ...........coeeueeeesiieieeeieeieseesttesteestestestesstesseesseenseassesssessaesseensesnsesnsesnsesseanseansesnsesssesseens 208
Matthew D. Bunker (University of Alabama)

Pragmatism and Realities for Understanding the Advertising & Public Policy Literature.............ccocceeeeevevecveeeeeennnnns 209
Herbert Jack Rotfeld (Auburn University)
Marla Royne Stafford (University of Memphis)

The Changing Face of Direct-to-Consumer(DTC) Print Advertising: Policy and Content ISSUES ..........cc.ccccueeeeeenenennne. 211
Wendy Macias (University of Georgia)
Liza Stavchansky Lewis (University of Texas)

Session 8.2: Belief and Trust (Southern Pacific E)
Chair:
David Schumann (University of Tennessee)

The Influence of Consumer Skepticism on the Goal Framing Effect: A Persuasion Knowledge Perspective.................. 213
Xiaoli Nan (University of Wisconsin-Madison)

Cultural Influences on Perceived Source Credibility: Effects on Asian Americans’ Advertising Evaluations................. 215
Mariko Morimoto (University of Georgia)
Carrie La Ferle (Michigan State University)

Assessing Beliefs of Political Advertising: An Exploratory INVeStigalion ..............cceeceeeeeeeieiesiesieeeeeee et 216
Hyun Seung Jin (Kansas State University)
Soontae An (Kansas State University)
Todd Simon (Kansas State University)



Psychological Distance in an ORlineg ENVIFORMEAL ...............ccocveeeecuiecresieseeseesseesssssesssesssessesssesssesssessssssesssesssessssssenns 217
Steve Edwards (Michigan State University)
Jin Kyun Lee (University of Texas)
Carrie La Ferle (Michigan State University)

Session 8.3: Special Topics: “The AAF Competition: Five Different Perspectives” (Southern Pacific D) ............. 218
Chair:
E. Gigi Taylor (Texas State University - San Marcos)
Panelists:
Mary Ann Stutts (Texas State University - San Marcos)
T. Richard Cheatham (Texas State University - San Marcos)
Mike McDowell (Greg Mason Advertising)
Connie Frazier (American Advertising Federation)

9:30 — 10:00 Coffee Break
10:00-11:30

Session 9.1: Electronic Interactive (Southern Pacific F)
Chair:
Charles McMellon (Hofstra University)

Analyze This: Developing a Coding Scheme for Measuring Interactivity Features in the Context of State
TOUFISTE WD STLES ..ottt ettt ettt e et et et e et e e et e e et e ea e e et et e em s e en e eseees e e bt emseemeeemeesmeesseenseenseensaeneenneans 222
Sally J. McMillan (University of Tennessee)
Juran Kim (University of Tennessee)
Carolynn McMahan (University of North Florida)
Lisa Fall (University of Tennessee)

Changing Trends in College Students' Attitude and Behavior toward Online Coupons: A Longitudinal Study .............. 232
Kyoo-Hoon Han (Cheil Communications)
Yong-Jun Sung (University of Georgia)

The Big Ad Bang on Blogs: An Analysis of the Advertising Landscape on the Blogosphere .............c.cccococuveuevucvcncnne. 233
Daniel M. Haygood (University of Tennessee)
Cassandra Imfeld (SunTrust Bank)

A Snapshot Review of Research on Internet Advertising as Persuasive COMMUNICALION...............ccoeeeeeeeeeseeseeseneeanens 234
Chan-pyo Hong (Florida State University)

Session 9.2: Vices (Southern Pacific E)
Chair:
JoAnn Roznowski (Western Michigan University)

Another Look at False Consensus Bias in Other-Person Perceptions of Alcohol Advertising..............cccccoeveevvevvecunnsn. 235
Don Umphrey (Southern Methodist University)

Roles of Peer Perceptions in the Effects of Antismoking Campaigns: An Exploration of Mediating Mechanisms

WIth TWO-WAVE PANEL ANGLYSES ....c.eeeceeeeeeiieieeeeeeese ettt ettt et e te et e et e st e s st e st e st anseasseessessaesaenseensesnsesnnesneesseanseenes 243
Hye-Jin Paek (University of Georgia)
Albert C. Gunther (University of Wisconsin - Madison)

Attitudinal Antecedents of the First- and Third-Person Effects of Alcohol Advertising on College Students .................. 244
Georgia Begin (University of South Florida)
Scott S. Liu (University of South Florida)



Advice for Vice Industries: The Case for Stigmatized Products in Cause Brand Allianees .................cooveeeeveeeeceecnennnens 253
Smeeta Bhattacharya (IPSOS-ASI, Inc.)
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Nora J. Rifon (Michigan State University)

Session 9.3: Media Issues (Southern Pacific D)
Chair:
John D. Leckenby, (University of Texas, Austin)

Airport AdVertiSing: A FIOIA PFOJECE ............cooueiieiieieeieeieeieeie ettt ettt ettt ettt b et ettt saeesbe et e it eateeatesaeens 254
Rick T. Wilson (Saint Louis University)
Brian D. Till (Saint Louis University)
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Joe Bob Hester (University of North Carolina)
Yongick Jeong (University of North Carolina)

Testing for a Synergistic Effect Between Online Publicity and Advertising in an Integrated Marketing
COMMURICALIONS CORMLOXL .........oueeiiiiiiiiiiiiiiiieiet ettt et s b ettt a e e b st s e sae e enes 262
Anca Cristina Micu (Sacred Heart University)

An Evaluation of Advertising Media Spending Efficiency Using Data Envelopment Analysis ...........c.cccocceeveeiveesovnnnnee. 263
Yunjae Cheong (University of Texas)
John D. Leckenby (University of Texas)

CONFERENCE ENDS
See you next year, April 12-15, 2007,
At the
Sheraton Burlington Hotel and Conference Center
In Burlington, Vermont
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