TABLE OF CONTENTS

PO A oottt ————————esietteeeeteaa————————ttttiosaaeseseseeseosia ettt e r e aaeaatrrarrretrennnns iii
ROVIBWEES .oeoeeiiiiiiteiieireeereeeeeassasareaaasaaasasssatsseanasseresaststssatsnenasasaseeatestaasassstaeseesessssssssnnnsssseseessssnanneesansanes iv
LN TA 11t g BT - GO e OO PURRO ix

Competitive Papers

Pacific Rim Issues

“Disability and Advertising: A Philippine CORIEXE” ..........cccovevvevieniriiereririncnetscsesineesteeesecssinssanecens
Zenaida Sarabia-Panol, Southwest Texas State University

“Advertising Law Implementation in China: A Six-"tions’ Analysis of Illegal Cases” .............ccccceu....
Hong Cheng, Nanyang Technological University and Bradley University

“Accessibility of Online Advertising in the US and Australia’™ ............cooeeevceeveiicciieeninnineeceeseeneennens
David R. Thompson, Loras College

“Changes or Not Changes: Content Analysis of Women’s Pages in Taiwan’s
Newspapers 19708-1990S7 .......ccueviriiriiiiceiieiititet ittt ia st e sre e sse st s s s s s terasesosssras s e sne
Ping Shaw, National Sun Yat-Sen University

Comparative Advertising

“Japanese vs. American Websites: Compasion of Interactive FUNCHONS " ........c.cocevvveeeireirncensieeneneeeenns
Chang-Hoan Cho, University of Florida
Hongsik Hon Cheon, University of Florida
Tatsuo Shoda, Niigata University of International & Information Studies

“Sports Event Sponsorship vs. Ambush Marketing: A Comparative Analysis of Korean and

Japanese TV Commercials Aired throughout the 2002 FIFA World Cup™ ........cccoovivivnnccinciinnneennes
Kyoo-Hoon Han, University of Georgia
Yongjun Sung, University of Georgia

Asian Perceptions of The Internet

“Expectancy-Value and Perceived Attributes of Internet Shopping as Antecedents of Online
Shopping and Non-Shopping BeRAVIOTS ™ ...........cccoovivevieiiisenenneisceeiteneeeeesstssss st seseees e e
Ran Wei, University of South Carolina
Ven-hwei Lo, National Chengchi University

“Consumers’ Use of the Internet and Real-World Information Sources through Pre-Purchase to
POSt-PUFCRASE STAQES " ..oueneeeeieireeeeceeeetieite ettt sae st s st b et s e st e e saasesesaesemeeeeennns
Shizue Kishi, Tokyo Keizai University
Yutaka Mizuno, Kyoto Institute of Technology
Toshihiko Miura, Chuo University



“4 Conjoint Analysis of Online Auction: Cross-Cultural Differences in Risk Relievers”™ ..................... 33
Hanjun Ko, Cheil Communications
Sung Wook Shim, Korea Press Foundation

Global Issues

“A Structural Comparative Analysis of the Top Global Advertising Agencies” ...........cccoeeveveveeeennnces 34
Dan Shaver, Michigan State University
Mary Alice Shaver, Michigan State University

“In the Eyes of the Beholder: A Comparison of Thai Marketers’ and Advertising Practitioners’
Perceptions on Integrated Marketing COMMURNICALIONS ™ ...........cccovveeureirernesreninrrieeeroniansieeteseeseeenessns 41
Saravudh Anantachart, Chulalongkorn University

“Diagnosticity of Ad Frames for Different Cultures-Product Involvement as a Moderator” ................ 48
Chingching Chang, National Chengchi University

Culture and Advertising

“The Influence of Culture on Memory and Product Judgment Elaboration: A Research Agenda” ....... 50
Mira Lee, University of Minnesota
Seounmi Youn, University of North Dakota

“dsian American’s Evaluations of Racially Integrated Advertising: Effects of Endorser’s

RACE O AGS” ..ottt ettt e et st e s et st s st a e s e s s e e e s e e ba e e s st esbessasae st e s e e e e eases e s eere st ennnnnnes 51
Cheolhan Lee, University of Missouri at Columbia
Yun Jung Choi, University of Missouri at Columbia
Jong Hyuk Lee, University of Missouri at Columbia

Advertising and Advertising Education

“A Comparison of Student Perceptions of Advertising Education in the United States and Japan” ..... 56
Kazue Shimamura, Waseda University
Morikazu Hirose, Tokyo Fuji University
Marye Tharp, Emerson College

“Attitudes towards Advertising Among College Students in Different Countries” ............ccecvecerenenns 67
John C. Schweitzer, Bradley University
Billy 1. Ross, Louisiana State University
Alan Fletcher, Louisiana State University

vi



Special Topic Sessions

Emerging Trends in Branding and Advertising in Japan Today: A Discussion of Practice
in Asian and Western COUNLIIES ...........c..cooiiiiiiiiiiiieiiinc et ee s e steeesae st eaaaaesaeas 69

Moderator:  Mary Alice Shaver, Michigan State University
Panelists: Kazuhiko Ichihashi, Bridgeman Company LTD
Sean Mooney, Consultant
Satoshi Oyama, Hakuhodo
The Current Status and Future of Integrated Marketing Communication ................ccccocvvennnnnnne 74
Moderator:  Chalres F. Frazer, University of Oregon
Panelists: Charles H. Patti, Queensland University of Technology
Don E. Schultz, Northwestern University
Yasuhiko Kobayashi, Aoyama Gakuin University
Perspectives on Race and Ethnicity in Advertising ..............ccccocovviiiviniiiieces 79
Moderator and Panelist: Birgit Wassmuth, Drake University

Panelists: Osei Appiah, Ohio State University
Jason Chambers, University of Illinois
Jerome D. Williams, Howard University
Teaching International Advertising in an Era of Diversity: Regional Perspectives ....................... 83

Moderator and Panelist: Dennis G. Martin, Bringham Young University

Panelists: Young-Woo Jun, University of Incheon
Kevin L. Keenan, American University in Cairo

vii



	2003 Asia 6
	2003 Asia 7
	2003 Asia 8

