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Advertising
Program News

Editor Abandons
Head-Stick

After seven weeks with my hands in casts
this summer, and member names like Jim
Pokrywczynski, | gave up typing with a
head-stick. Even though this newsletter
was a week or two beyond the deadline,
the December newsletter will be mailed
by December 15th. The news deadline
for the next issue is December 1st.

AEF Seeks Visiting
Professor Interns

The Advertising Educational Foundation's
Visiting Professor Program (VPP) is now
accepting applications for its 1989 summer
internships.

The VPP gives professors of advertising,
marketing and related subjects an on-the-
job experience with an advertising agency,
media company or advertiser. This hands-
on experience enables professors to teach
their subject with more practical knowledge
and a greater appreciation of the advertis-
ing process. The internship is for three
weeks. All expenses are paid by the spon-
soring company.

For further information contact the Ad-
vertising Educational Foundation, 666
Third Avenue, New York, NY 10017, (212)
986-8060. Completed applications are due
December 15, 1988.

The Advertising Educational Founda-
tion, Inc. is a nonprofit organization created
and supported by advertising agencies,
advertisers and media. Its goalisto build a
better understanding and greater apprecia-
tion of the role of advertising in our lives,
socially and economically.

During the past summer, the following
fourteen professors and companies partici-
pated in the Visiting Professor Program.

Chiat/Day Inc., San Francisco—
Doranne Jung, Boston University; Coca-
Cola Co., Atlanta—Jon B. Freiden, Florida
State University; D'Arcy, Masius Benton &
Bowles, Inc., New York—David L. Krugel,
San Jose State University; Foote, Cone &
Belding, Inc., San Francisco—Sirish S.
Mani, California State University/Fullerton;
Henderson Advertising, Inc., Greenville
SC—Bernard Morin, University of Virginia;
Ketchum Communications, Inc., San Fran-
cisco—Charles F. Keown, University of

Hawaii’Manoa; Lintas, New York—
Pamela J. Smith, SUNY at Motrisville;
Lintas: Campbell Ewald, Warren M}
Emma L. Daughetty, California State
University/Fullerton; McCann-Erickson,
New York—Ann L. McGill, New York
University; McCann-Erickson, New
York—William O’Barr, Duke University;
Ogilvy & Mather, New York—Martha
Rogers, Bowling Green State University;
Ross Roy Inc., Bloomfield Hills MI—Vin-

- cent J. Blasko, Arizona State University;

Saatchi & Saatchi DFS Compton, New
York—Betty V. Balevic, Skidmore
College; Young & Rubicam Inc., New
York—Rajeev Batra, Columbia Univer-
sity.

Industry Fellowships
Announced

The AAA Industry Fellowships Commit-
tee has announced ten faculty recipients
of two fellowships offered through the
Academy—the Advertising Age Creative
Workshop was held August 21-24, 1988
in New York City, and the Retail Advertis-
ing Conference will be held January 26-
29, 1989.

Those selected to attend the Advertis-
ing Age Creative Workshop were: San-
dra Utt, Memphis State; Deborah Morri-
son, University of Texas/Austin; Richard
Dubiel, University of Wisconsin/Stevens
Point; Rajeev Batra, Columbia Univer-
sity; Richard Parker, Rutgers University.

Recipients of the fellowships for the
Retail Advertising Conference are: Ann
Marie Major, Southern lilinois University/
Carbondale; Tamara Brezen, Notrth-
western University; David Moore, Col-
lege of William and Mary; Jon Wardrip,
University of South Carolina; Richard
Schreiber, Morgantown, West Virginia.




People

Stutts Named
Outstanding Educator

Mary Ann Stutts, Professor of Market-
ing at Southwest Texas State Univer-
sity, received the Outstanding Educator
Award in Shreveport, Louisiana at the
District 10 AAF Convention, earlier this

" year. Stutts has been a faculty advisor

to student AAF teams since 1978, as
well as afaculty advisorto student clubs
at Arizona State University and South-
west Texas State University.

As a member of the Academic Com-
mittee of the AAF, Stutts serves as
chairperson of the AAF score sheet
committee. She has served as Treas-
urer and Secretary of AAA, and chair-
person of the AAA Industry Fellowship
Committee.

The Outstanding Educator Award
recognizes faculty who place special
emphasis in their careers on maintain-
ing high standards in the teaching pro-
fession and on service to student ad
clubs, student AAF teams, and to dis-
trict advertising activities.

Advertising Principles
Group Forming

AAA members interested in participating
in a "Principles" interest group should
contact Keith Adler, MSU, or Gary
Wilcox, UT/Austin. The group is being
formed to provide interaction, materials
and resources related to teaching basic
advertising "Principles” courses.




Gannett Teaching
Seminar
Successful

The 1988 Gannett Seminar for Advertising
Teachers was an unqualified success,
according to its directors, Mary
Alice Sentman and Tom Bowers of North
Carolina.

The seminar, which was funded by the
Gannett Foundation, brought 10 advertis-
ing teachers to the University of North

_CarolinaJune 10-16 for an intense week of

sessions on advertising courses and teach-
ing techniques. Participants included:
Greg Blase, Kent State; Marilyn Howard,
Missouri; Tom Jordan, SanJose State; Ann
Keding, Oregon; Kevin Keenan, Maryland;
Ted Kidd, Western Kentucky; Karen King,
Georgia; Sirish Mani, Cal State-Fullerton;
Chuck McCann, West Virginia; and Jim
Pokrywczynski, Marquette.

Seminars were taught by several out-
standing advertising teachers: Birgit
Wassmuth, Missouri, graphics; Kent Lan-
caster, Florida, media; Jochn Sweeney,
North Carolina, copywriting; Don Schultz,
Northwestern, campaigns; John Suther-
land, Florida, principles; Alan Fletcher,
Louisiana State, research; Kim Rotzoll, llii-
nois, balancing research and public service
with teaching; Mary Alice Sentman, North
Carolina, advertising sales; Joe Lowman,
University of North Carolina Department of
Psychology, dramatic and interpersonal
skills; and Tom Bowers, North Carolina,
course organization and the syllabus.

AAA Calendar

The grant from the Gannett Foundation
paid all expenses of participants and fac-
ulty. Each participant’s school paid $100.

Participants’ evaluations of the ses-
sions and arrangements were uniformly
high.

One patticipant's comments sum up
the evaluations: "This was a very worth-
while experience. | have learned about
goodteaching, about course content, and
about the people who are teaching adver-
tising around the country.”

Bowers and Sentman are applying fora
grant for a seminar with 12 participants in
1989, probably June 23-29. Announce-
ments will be sent to deans, directors and
chairs if and when the new grant is ap-
proved. Persons interested in attending
the seminar should have their unit admin-
istrator submit a nomination to Tom
Bowers, Gannett Seminar Director;
School of Journalism, CB 3365, Univer-
sity of North Carolina, Chapel Hill, NC
27599-3365. Preference may be givento
newer advertising teachers.
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