*1991 Call for Papers

*International Experiences

1991 AAA Conference
set for Reno, Nevada

How does the American Academy of
Advertising top Orlando? Byschedul-
ing the 1991 Annual conference at Bally's

| Renoin Reno, Nevada, from April 5 to
{ April 8, 1991.

Call for papers and
proposals for special topics

Papers: You are invited to submit
theoretical, methodological, empirical,
philosophical or other papers relevant
to advertising for possible presenta-
tion at the 1991 American Academy of
Advertising meetings.

Papers must conform to the style and
guidelines of theJournal of Advertising.
Only completed papers will be eligible
forreview. Authorsofaccepted papers
may choose to have either the full paper
or an abstract published in the Pro-
ceedings of the conference. Paperssub-
mitted to AAA should not be pending
at other journals or conferences.
Special topic sessions: Special topic
sessions and workshops are designed
to foster active dialogue among par-
ticipants on topics which do not fit
comfortably into a competitive paper
format. Examples might include crea-
tive topics, pedagogical matters, and
current practitioner issues. If youwish
to organize such a session, please sub-
mit a proposal describing the topic,
purpose, format for the session, and
the presenters. Preference will be given

to more detailed proposals.

Deadline: All submitted materials
must be postmarked no later than Oc-
tober 12, 1990. Send four (4) copies of
your paper or special topic session
proposal along with a 3"x5" card listing
itstitle, the names and addresses of au-
thors and/or participants, and the tele-
phone number of the person to be
contacted regarding questions to:
Competitive papers: Dr. Rebecca H.
Holman, D'Arcy Masius Benton &
Bowles, Inc., 1675 Broadway, New Yoik,
NY 10019-5809, (212) 468-3420.
Special topics proposals: Dr. Patricia
Stout, Department of Advertising, CMA
7.142, The University of Texas at Austin,
Austin, TX 78712, (512) 471-1101.
Questions about facilities: Dr. Kim
Rotzoll, Department of Advertising,
119 Gregory Hall, 810 South Wright
Street, University of lllinois at Urbana-
Champaign, Urbana, IL 61801, (217)
333-1602.

Academy elects officers
for 1991

The newly elected officers of the Acad-
emy for 1991 are: Pat Stout, President
Elect, Rebecca Holman, Vice Presi-
dent, Kent Lancaster, Treasurer, Karen
King, Secretary. Kim Rotzoll willserve
as president.
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'Symposium revises
1961 media model

On June 27, 1989, a symposium was
held at Northwestern University to
discuss proposals for changes in the
1961 media model, presented above,
that has become so famous throughout
the years.

The symposium was co-sponsored by
the Advertising Research Foundation
(ARF) and Medill School of Journal-
ism. Co-chairs were Steve Phelps, media
director, Ross Advertising, St. Louis,
and Jack Sissors, professor, Medill
School of Journalism.

Fourteen speakers were given about
20 minutes each to present their rec-
ommendations for changes, and a dis-
cussion followed each group of four
speakers.

Seymour Banks, former director of
mediaresearchatLeo Burnettandalso
chair of the original ARF committee
that devised the 1961 model was the
featured speaker.

Copies of the symposium talks are
reported in the Fall 1989 issue of the
Joumal of Media Planning and are avail-
able for $20 from Jack Sissors, Medill
School of Journalism, Northwestern
University, 1813 Hinman, Evanston,
IL 60208.

Europe exchange
planned for October

The Travel Key/U.S. Exchanges have
planned an advertising and marketing
| professional exchange with counter-
| part groups in Berlin, Prague, Budapest,
i and Vienna from October 12, 1990, to
1 October 25, 1990.

Herbert Ahlgren is the coordinator

his retirement, he was a vice president
for the Association of National Adver-
tisers.

The itinerary includes round trip air
fare from JFK Airport in New York to
Berlin and return from Vienna via Aus-
trian Airlines. Three night stays will
take place in Berlin, Prague, Budapest,
and Vienna at four star hotels. Ameri-
can breakfasts willbe included with the
trip with all other meals and personal
incidentals an extra expense to each
participant. The itinerary also includes
a half-day sightseeing in each city, trans-
fers by deluxe coach, a flight from Pra-
gue to Budapest, and a professional ex-
change program in each city.

The per person cost will be $3,100,
based ondouble occupancy. Interested
Academy members may write Ahlgren
at 41 Old Road, Westport, CT 06830,
or may call (203) 255-3018.
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Advertising conference
to be held in China

Academy members are extended an
invitation to attend the First China
International Advertising Conference
and Exhibition held in Beijing, China
on October 15 through October 17,
1990. Members who would like more
information on the conference or would
like to register for the conference may
contact Xu Bai-Yi at Suite 301, House
Number 1, Lane 536 Sin Hua Road,
Shanghai 200052, China.
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Fax Facts

I'would like to thank all of the
contributors to this issue of the
AAA Newsletter. At the request
of contributors, the FAX num-
berat YSUhas beenincluded on
the response sheet.

However, as the system at our
school stands now, our depart-
ment is charged $.50 per page for
each FAX. There have been
stirrings of a FAX machine being
located in the school itself which
may alter the charges, but as this
issue goes to press, I don't know
what the charges willbe let alone
the telephone number.

I ask that contributors use the
FAX option only in the case for
short communications or for fast-
breaking news, or I will have to
add the costs of the FAX's to my
printingbill to the Academy, and
thenyou'll have to answer to Bob
King.--JSR
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