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Program News

Call for papers on
advertising ethics

The Journal of Advertising in-
vites authors to submit papers for pos-
sible publication in a forthcoming spe-
cial issue on advertising ethics.

Authors should submit papers
concerning the ethics of advocacy ads,
public service ads involving sensitive
topics for socially-questionable prod-
ucts, ads with sexual themes and/or
nudity, and ads meant for children.

Authors might report on sur-
veys or experiments that:

(1) examine the relationships
between the traditional measures of
advertising research--such as attitude
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by Patricia A. Stout,
1992 AAA President,
University of Texas at Austin

On December31,1992,lcom-
pete my term as president of the Acad-
emy. I wantto share with you just a few
of the things that your Academy has
accomplished over the past 12 months.

Many of you, in fact the largest

number yet in the history of the Acad-

emy, attended the annual conference
in San Antonio last March. Thirty-six
competitive papers and ten special top-
ics sessions were offered in addition to
two pre-conference sessions. On the
lighter side, Executive Secretary Bob
King saw to it that we dined on Mexican
food and were entertained by mariachis
in the old market district of the city.

The real work of the Academy
continues to be done by the members
who serve on any of the 12 AAA com-
mittees. There is much "business as
usual' undertaken by the Academy an-
nually. Benefits to members must be
promoted and disseminated, such as
industry fellowships, research fellow-
ship awards, and the Distinguished Ser-
vice Award.

The Academy is also active in
serving members by coordinating AAA
relations with AEJMC Accreditation
Council, the AAA/INAME Foundation-
sponsored Student Newspaper Adver-
tising Competition, and assisting mem-
bers with faculty placement and devel-
opment. The Academy continues to
develop relations with industry groups
as well as opportunities for interna-
tional advertising education. Policy for
several AAA publications, including the
Journal of Advertising, the AAA Newslet-
ter, and the AAA Membership Direc-
tory, is also directed by Academy mem-
bers.

Apart from the "business as
usual," several important ventures were
completed in 1992. The membership
committee completed an attractive new
brochurefor usein soliciting new mem-
bers to the Academy. Additionally, an
independentaudit of Academy finances
was completed, findingthe Academy in
sound financial health. In conjunction
withthisaudit, Treasurer Carole Macklin
and thefinance committee were charged
with giving the executive committee
some financial advice concerning the
business practices of the Academy and
direction regardinglong-range planning.

Although no recommendation
was made to raise membership dues for
1993, this increase remains a possibility
for the future as costs for members’
services increase, and interest rates re-
main low. Other action by the Acad-
emy included work by an ad hoc com-
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mittee to explore means to better inte-
grate the importance of teaching into
the work of the Academy.

Withoutthe hundredsof hours
of service of AAA members working on
the business of the Academy, we could
not continue to function and to grow as
an organization from year to year. In
1992, members numbered 670--the
highest ever for the Academy. On be-
half of the AAA Executive Committee
comprised of Rebecca Holman, presi-
dent elect; Len Reid, vice president;
CaroleMackiin, treasurer,and Roxanne
Hovland, secretary, Iwould liketo thank
everyone who has served so willingly
this past year, and | encourage all mem-
bers to consider becoming more active
in the Academy business in the years to
come.

On January 1, 1993, the new
officers officially begin their jobs. Infact,
some of them have been busy already,

President (continuedfrompage 1) |

preparing the program for the upcom- |
ing conferenceApril 16-19,inMontreal |
in 1993, |
Rebecca Holman serves as president, |

at the Le Meridien Hotel.

Helen Kaatz as president elect, Esther
Thorson as vice president, Stan Mad-
den as treasurer, and Marshall Rice as
secretary. The Academy is a strong
organization and will continue to face
the exciting challenges of the new year.

Ethics (continedfrompage 1)
toward the ad--and measures of ethical
attitudes--such as moral conservatism
or belief-in-a-just-world;

(2) examine the beliefs of ad-
vertisers and advertising agencies about
ethical issues associated with advertis-
ing policies and actions;

(3) examine the relationship
between beliefs about ethics of an ad
and the efficacy of an ad;

(4) examine the process that
consumers use to evaluate the ethics of
ads(ratherthantheresults of their evalu-
ation), and
(5) develop theoretically and

suring the public’s attitude about ethi-
cal issues associated with some adver-
tising practice(s).

Both empirically-focused and
conceptually-focused manuscripts are
welcome. Authors are urged strongly to
submit the results of interdisciplinary
studies that apply theories, models, or
methods of disciplines such as anthro-
pology, history, philosophy, psychol-
ogy, political science, and sociology.
All manuscripts aredue by May
1, 1993. Manuscripts should follow
standard Journal of Advertising guide-
lines. Interested authors should submit
five copies of their manuscripts to Rich-
ard Tansey, Department of Manage-
ment and Marketing, Louisiana Tech
University, P.O. Box 10318, Ruston, LA
1272-0046. He may be reached by
phone at (318) 257-2473 or by FAX at
(318) 257-4253.

People News

psychometrically sound scales for mea-




AAA

Newsletter
(People News )

IMC meetimg held

Tom Duncan (right), Univer-
sity of Colorado, Doug Newsom
(middle), Texas Christian University, and
Clarke Caywood (left), Northwestern
University, organized a meeting in Chi-
cago during October for the Integrated
Marketing/Communications Task Force.

The working meeting was at-
tended by over 25 persons from educa-
tion and industry. The purpose of the
group is to produce a "White Paper” on
the importance of IMC curriculum revi-
sion. Funding was made available
through Leo Burnett USA, IBM, and
McDonald’s Corporation. The results
of the research are expected in Summer
1993. A photo of the organizers ap-
pears above.

Teaching materials
needed

Advertising texts, marketing
texts, and teaching aids are urgently
needed for the Ukraine, People’s Re-
public of China, South America, and the
Baltic States.

AAA members who have new
or used texts, videos, and/or other use-
ful aids for teaching advertising and
marketingare encouraged tosend them
as gifts to schools, college, and universi-
ties in the listed countries.

Hall Duncan, Global Develop-
ment, AAA Advertising Education Com-
mittee, P.O. Box 1639, Harrison, Ar-
kansas 72601, will send AAA members
the names and addresses of persons to
contact and will make arrangements for
the shipment of the gifts which will be
deeply appreciated and used.

Duncan may also be reached
by phoneat (501) 741-9534and by FAX
at(501) 741-6864.

Newsletter available for

AAA members

Les Dlabay, Lake Forest Col-
lege, serves as newsletter editor for the
American Council on Consumer Inter-
ests. The ACCINEWSLETTER isamonthly
update of consumer news, legislative
actions, and reviews of books, articles,
software, and other resources related to
consumer research, consumer behav-
ior, consumer affairs, advertising, and
personal financial planning. AAA mem-
bers may receive a sample copy by
writing to Dlabay at the Department of
Economics and Business, Lake Forest
College, 555 North Sheridan, Lake For-
est, IL 60045.




AAA Newsleiter

AAA Working Paper

“Conceptualizing the Inte-
grated Marketing Communications’ Phe-
nomenon: An Examination of its Im-
pact on Advertising Practices and its
Implications for Advertising Research,"
by Glen Nowak and Joseph Phelps is
available to AAA members by writing
Nowak atthe College of Journalism and
Mass (sic), the University of Georgia,
Athens, GA 30602-3018. The paper
will be forthcoming in the Journal of
Current Issues and Research in Advertis-

ing.

Freedom Forum
to hold seminar

Nominations are being ac-
cepted for the sixth annual Freedom
Forum Seminar for Advertising Teach-
ers to be held at the University of North
Carolina at Chapel Hill from june 25,
1993 to July 1, 1993.

A grant from The Freedom
Forum will pay expenses of 12 advertis-
ing educators who will be selected to
attend the week-long program on the
UNC-CH campus. The seminar is de-
signed to help participants think about
what kind of teachers they want to be
and to show them ways to reach that
goal. Expert teachers from schools
around the country will present materi-
als and ideas about teaching typical
advertising courses and about general
teaching techniques.

On participantcalled the semi-
nar, "academic heaven." Another said
that the week was both, "intellectually
enlighteningand emotionally exhilarat-
ing."

Interested teachers must be
nominated by their dean, director, or
chair, and the deadline for receipt of

nominations is February 1, 1993. The
nominations must include a current
curriculum vita, and a statement of why
the applicant would like to attend the
seminar. Preference for selection is
given to teachers with less than five
years of experience.

AAA members may obtain fur-
ther information by contacting Tom
Bowers, School of Journalism and Mass
Communication, Campus Box 3365,

University of North Carolina at Chapel |
Hill, Chapel Hill, NC 27599-3365. He |

may be reached by phone at (919) 962-
4084 and by FAX at (919) 962-0620.

New journal announced

Haworth Press, INC. an- |
nounces the publication of the charter |

issue of the Journal of Business-to Busi-
ness Marketing. David Wilson, profes-

sor of marketing at Pensylvania State }

University is the journal editor.

The journal features the views |
of leading business thinkers on topicsin |

need of research, on research prob-
lems, or any issue deemed relevant to
the practice of business marketing.

Mauscripts on business-to-
business strategic relationships, prod-
uct development and management,
joint ventures, strategic issues, service
development and management, orga-
nizational buying, forecasting, and oth-
ers are encouraged. Instructions on
submission may be obtained from Wil-
son at College of Business, 707 B.A.B.,
Pennsylvania State University, Univer-
sity Park, PA 16802. '

Free samples of the charter is-
sue are available to libraries from
Haworth Press, Sample Department--
Box Comp, 10AliceStreet, Binghamton,
NY 13904,
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Placement

Thanke!’

From my standpoint of editing
this newsletter, | wantto thank all of the
people who take time out of their busy
lives to contribute to me in a timely
manner.

I especially want to acknow!-
edge Cynthia Tahiri, assistantto Marjorie
Cooper, AAA placement director, who
is always one step ahead of me in send-
ing the disk that contains the lengthy
number of positions available at aca-
demic institutions for AAA members.

The AAA Newsletter ’s purpose
is to communicate information to AAA
members. If any AAA member has
suggestions about what should be in-
cluded or what should not be included,
please let me know. Without feedback
from AAA members, | can only guess at
what is appropriate for the newsletter
and what is not. To date, | have in-
cluded everything that | have received
except for "ads" from non-members for
services that have nothing to do with
advertising.

Finally, best wishes for a happy
and restful holiday, and please keep
making my job easy by sending me your
information in a timely manner.
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