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President’s Column:

Ingredients for Continued Success

Carole says good-bye to
AAA presidency with
thanks and reflection.

This willbe my lastcolumnas AAA
pres. It’s almost time for incoming
president, Darrel Muehling, to take
the AAA gavel. I have two departing
sentimentsto relay: 1) mythanks and
2) some personal observations on
what makes AAA suchaneffective
organization.

First,my thanksto all AAA members
for your support. It takes a lot of
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people to make an organization run.
Gratitude goestomy fellow Executive
Committee members—Darrel
Muehling, Marilyn Roberts, Marla
Stafford, Russ Laczniak and Dick
Beltramini.

Special thanks goesto BobKing, our
Executive Secretary. Bob does so
much for our organization—hekeeps
usontrack!

The committees are the workhorses
behind our Academy’s functioning.
Thanksto allof ourchairs: Ray Taylor
(Research), Joe Pisani (Finance), Jim
Leigh (Membership), Chris Wright-
Isak (Industry Relations), Marye Tharp
(International Education), Joe Phelps
(Publications), and Bruce Vanden
Bergh (Awards).

Additional special thanks to our
Accreditation Representatives, Elsie
Hebertand Tom Bowers; Webmaster,
Joe Bob Hester; and Newsletter Editor,
Carrie LaFerle.

And, of course, thanks to all of our
members foryourdedicationto AAA!

Happy Holidays

&

Happy New Year

My second purpose is to offer some
final observations on why I think our
Academy isso successful.

First, the Academy members share
clearvalues. Wevaluetheadvancement
ofadvertising education. Second, we
focusoncommongoals. Our goalsare
designed to benefit our members and
all others who are concerned with
advertising education. Third, the
Academy is efficient. All operations
are planned to run the best for the least
cost.

Shared values, common goals, and
efficiency—these are the ingredients
for continued success. It’sapleasure
to be a part of the Academy. u

Carole Macklin
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Guest Column:

New Technology in Advertising

By Cliff Shaluta, Western Kentucky University

Terry Crane, president of Jostens
Learning Corp. and co-chair of the
CEO Forum on Education and
Technology said inareportearlier this
year that “investing in computer
technology and connections to the
internetinschools, withoutinvestingin
teacher preparation, islike building the
space shuttle and sending the crew to
space withno training.”

The CEO Forum is a group of 20
businessand education leaders brought
together to look at the impact of
technology inthe classroom. Whilethe
Forum studied secondaryschoolsrather
than universities, they made a pointto
note thatathird ofall teachereducation
institutions lacked the facilitiesto train
teachers innewtechnologies. We do
seemto haveagapbetween capabilities
and expectations.

Ithink that the issue oftechnology and
its implementation in advertising
classrooms is an important one. Not
. only has new technology, like the
internet, affected what we teach,
technology hasalso impacted howwe
teach. Nodoubtmany ofushave tried
toincorporate newtechnology into our
classes. This is the first of a series of
columns ontheuse ofnewtechnology
inthe advertising classroom. The goal
ofthe seriesis simplyto provide a way
for AAA members to share their
thoughts and suggestions onhowthey
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are making use of technology in their
classrooms. Topicideasorarticles for
Tech Tipsare very much appreciated
and can easily be placed on the
companion website.

Topicsintheseries willinclude distance
learning, online courses, issuesinad
curriculum, helpful websites for
professors and students, presentation
software and most anything else you
can think of along this theme. T hope
thatall memberswill getinvolved with
the column ande-mail me tipsthatmay
be useful to other members. Asaway
offacilitatingthis process, I’ ve created
awebsite that will have each column
with hot links to related articles or
featured websites. Depending on the

~ particular newsletter, Carrie may

include the entire column or she may
justlistthe featured links. The website
will be updated regularly and previous
columns will be archived for your
convenience. Depending on member
interest, it may be possible to develop
the series into a listserve format or
provide online chat sessions on these
issues. You can reach the website
directly at http://www.wku.edu/
~shalucp/techtips.html orthrough the
link onthe AAA website.

This column was meant to launch the
Tech Tips series, but I’d like to deal
with one particular issue that is an
important -one for advertising

Would you like to be a Guest Columnist or
comment on technology for the new Tech Tips

column? See page 4 for details.
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professors. The issue of distance
learning or distributed educationis a
real hot button in academia. Many
universitieshaveimplemented classes
distributed via the internet or other
means, such as teleconferencing or
two-waytv. Thenumberofadvertising
classes available through distance
learning isrelatively small right now,
butmore will be launched overthenext
couple of years

The dilemma we face as advertising
educatorsistwofold. Whatclassesare
appropriate for distancelearning and
how will this change our role as
teachers? Offering classes through
distancelearning certainly putsusinthe
middle of the technology storm. I
questionthesupportthat we willreceive
from our universities as we move to
newcoursedeliverymethods. Theissue
ofownership ofthesecoursesisanother
matter. Will faculty “own”theircourses
and be compensated should their class
bemade availableto other schools or
will they “share” compensation with
the hostuniversity?

Inthe next column, we’ll look at these
issues. Thope thatyou will e-mail me,
Cliff Shaluta(cliff.shaluta@wku.edu),
withany examplesof coursesyouhave
developed for distance learning,
thoughtsonthesubject, orany examples
of courses delivered by alternative
methods youmay be familiar with. u

embership information,
ng, AAA

€

~Richmond,

289-89020r
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For Your Information:
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AAA International Pre-Conference 2000 £

“The Global Best Practices Roundtable”

This year’s International Advertising
Pre-Conference is entitled “The
Global Best Practices Roundtable”.
The day is organized by Marilyn
Roberts and Joe Pisani of the
University of Floridaand by Norman
Vale, Director-General of the
International Advertising Association,
headquartered in New York City.

The University of Florida and the
IA A havebeen working together this
past year to prepare a monograph

P

.

The International Advertising
Association (IAA)isnow accepting
applications for Summer2000 student
internships. Applications will be
accepted on a rolling basis with a
final deadline of February 15,2000.

TheIAA objectiveisto provide state-
of-the-art training for promising talent
in the international marketing
communications industry. Interns are
assignedto international advertising
and marketing communications
projects with any of the sectors of the
industry. Work experience is
combined with educational seminars.

Chosen fromapool ofhighly qualified
candidates, 63 interns were placed
in46 companiesin 10 countries last
summer. The interns represented 20
countries and 45 educational
institutions.

based on primary and secondary
research as to what currently are the
“bestpractices” of global advertisers,
agencies and media. The day will be
filled with industry professionals who
areat the cutting edge of international
advertising and branding issues.
Updates on the status of global
creative strategies, media planning
and placement, budgeting, staffing
and information transfer will be
discussed. The goal ofthe roundtable
is to update academics about the

The program is open to
undergraduate and graduate students
whose studies include advertising,
communications or marketing. Non-
US students who are not already
studying in the USA must be

undergraduatesifthey wishto come
to the USA under this program.

Assignments normally run from four
to eight weeks. They often run
parallel to summer vacationsin the

northern hemispher, about June to

current global practices and dialogue
about how to share that information
withour students.

Watch for more informationabout the
International Advertising Pre-
conference program. If youhave any
questions, please direct them to
Marilyn Roberts at mroberts@
jou.ufl.edu. m

TAA Now Accepting Applications for
Summer 2000 Student Internships

August, and are arranged as
appropriate in the southern
hemisphere.

Students may arrange with theircollege
oruniversity to obtainacademic credit
toward degree requirements. Most
internships are paid, but some are not,
depending onlocal laws, customs and
thepoliciesof sponsorsand universities.
The amount of remuneration to cover
travel, housing and other costs is
negotiated between the sponsor and
the intern.

For more information onthe [AA, an
application form,and informationabout
corporate sponsorship, prospective
interns and corporate sponsors should
visit the IAA website at
www.iaaglobal.org or contact the
internship coordinator Tina Dong at

tina@iaaglobal.org. m
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People News

Olan Farnall,
Ph.D. from
Alabama, has
joined the faculty
at California State University,
Fullerton as an assistant professor in
advertising. Prior to accepting this
position Farnall taught for five years
inthejournalism department at lowa
State University. In addition to his
teaching duties in the areas of media
and management he directed the
school’s AAF competitionteam. In
1998 his team placed eighth
nanonally ]

Jean Boddewyn, Baruch College,
has been commissioned to write a
chapter on the regulation and self-
regulation of advertising for the
International Encyclopedia of the
Social and Behavioral Sciences (to
be publishedin2001). s

The Direct Marketing Educational
Foundation (DMEF) has named
Joseph Phelps, Ph.D., as the 1999
Robert B. Clarke Outstanding
Educator of the Year. The award,
presented forsignificantachievements
indirectmarketing education, is based
onthecandidate’srecord of teaching
and research. In addition to a cash
prize, the award recipient serves as
an academic representative on the
DMEF Board of Trustees for one
year. Phelps holds the Reese Phiffer
endowed chairin the Department of
Advertising and Public Relations at
The University of Alabamawhere he
teaches advertising management and
theory. m '

People News column. The deadline forthe nextnewsletteris February 5,2000.a
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Contribute to the AAA Newsletter

Ifyouwould like to be a Guest Columnist and have a short article in mind that
you think AAA members would find interesting, please send an email to the
newsletter editor (laferlec@msu.edu). The space available varies fromissue to
issue, but typically the column should be between 200 to 600 words. The topic
possibilities are endless ranging anywhere from teaching or research issues to
sabbatical experiences.

A second method for contributing tothe AAA Newsletter
isby sharing some of your commentsortipsontechnology
for ournew Tech Tips column. Ifyouhave sometipsor
anarticle thatyouwouldlike to share with AAA members,
please send anemail to Cliff Shalutaat cliff.shaluta@

wku.edu. Depending onspace, thearticleand/or tips may
beprinted inthe newsletterin whole, or simplyhighlighted encouraging readersto
visit the Tech Tips website. The website will be updated regularly, providing
articles, tips, and links to helpful and interesting technology related information.
The website can be accessed directly at http://www.wku.edu/~shalucp/
techtips.html or viathe AAA website at http://advertising.utexas.edu/aaa.

Finally, youcanalways contribute to the newsletter by sending information forthe

Newsletter Information

Share your news

Your name
Phone or E-mail

Send newsletteritems to: )

Dr. Carrie LaFerle, Editor Deadlines

Michigan State University

Department of Advertising Isssue Deadline

E. Lansing, MI 48824-1212 ,
June 1999 May 5, 1999

Fax:517-432-2589

Phone: 517-353-6378

E-mail: laferlec@msu.edu
Forlongeritems, please use e-mail
or send an IBM-formatted disk.

September 1999 August 5, 1999

December 1999 November 5, 1999

March 2000 February 5, 2000
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Positions Available

University of Hartford

The University of Hartford’s School of
Communication seeks an assistant
professor specializing in advertising
who will be an energetic teacher and
scholarofadvertising practice, policy
and ethics. Theideal candidate for this
tenure-track position will combine skills
insuchareasascampaigndevelopment,
mediaplanning and copywriting with
the ability to encourage students to
consider the role of advertising in
contemporarylife. Doctorate required,
ABD considered. Significant
professional experience inadvertising
in the corporate and/or non-profit
sectors is desirable. Excellence in
teaching,active scholarshipand service
are expected.

Send letterofapplication, vita, samples
of scholarship or professional work,
and three letters of reference to
Professor Jack Banks, Search
Committee Chair, School of
Communication, Universityof Hartford,
WestHartford, CT 06117. Screening
begins November 22, 1999 and
continues until position s filled. The
University of Hartford isan AA/EEO
Employerand specifically invitesand
encouragesapplications from women,
minoritiesand people withdisabilities.m
Queensland University of
Technology

The School of Communication at
Queensland University of Technologyis
seekingavisitingprofessorofadvertising
tojoinour Advertisingmajor sequence.
Thepositioncanbeginineither Semester
12000(mid-February start)or Semester
22000 (mid-July start). Our preference
is for a two-semester appointment;
however, shorterperiodsareacceptable.

Theprimaryneedisforthe visitortoteach

in our undergraduate and graduate

programs; however, there are ample
opportunities forresearch, writing, and
consutting, The Schoolof Communication
ishousedinthe Faculty of Businessand
offers undergraduate majors in
advertising, public relations, and
organisational communication; master’s
degrees; and the PhD through the
School’s CommunicationCentre. QUT
islocatedin Brisbane, “Australia’sMost
LivableCity.”

Applications (send cover letter and
resume) should be sent to: Gayle Kerr,
Coordinator, Advertising Sequence,
School of Communication, Queensland
University of Technology, 2 George
Street, Brisbane, Queensland 4001,
Australia. Email: gf kerr@qut.edu.av.a

Michigan State University

The Department of Advertising at
Michigan State University invites
applications and nominations for the
positionofChairpersonofthe Department
of Advertising. Weare seekingaleader
with an established background in
advertising or publicrelationsto direct
and enhanceone of thenation’spremier
advertisingandpublicrelations programs.

Applicants should submit a letter of
interest,acurriculum vitaorresume, and
thenamesofthreereferences. The search
will continue until the positionis filled.
Send applicationsto: Professor Bonnie

B.Reece, Chair of Search Committee, -

Room309Communication ArtsBuilding,
Michigan State University, EastLansing,
MI 48824-1212 USA. Tel: 517-353-
9317; Fax: 517-432-2589; E-mail:
reece@msu.edu. Web address:
adv.msu.edu. MSU is an AA/EEO

Employer. g
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California State University

The Department of Communicationsat
CalifomiaState University, Fullertonsecks
candidatestojointhe growing program
forthe academic year 2000-01.

Advertising: Ideal candidateswillhave 8
years of professional advertising
experience,anability toteachcampaigns
courses, be able to supervise AAF
competitions and advise the Ad Club,
haveanMBA orMA inCommunications
orarelated field, afamiliarity withnew
technologyadvertising, involvementwith
the Southern California advertising
community,and somecollege teaching
experience. Thisis a one-year lecturer
appointment with an option for up to
threeyears.

PublicRelations: Ideal candidateswillbe
abletoteachcoursesinpublicrelations
principles, writing, and managementas
well asspecial topicsrelated to the field,
conductacademicresearchinachosen
specialty, performdepartment, university,
and community service,haveaPh.D.or
current ABD status in publicrelations,
communications, orarelated field, have
apromisingrecord of scholarly activity,
have at least two years of professional
experience, and have some teaching
experience. Thisisatenure-track position
attheassistant professorlevel.

Learn more about the Department of
Communicationsthroughahomepageat:
http://communications.fullerton.edu.
Sendaletter of intent, resume, and three
references to: Search Committee,
California State University, Fullerton,
Departmentof Communications, H-230,
Fullerton, California 92834; 714 278-
5302.Screeningofapplications begins
December 1, 1999. California State
University, Fullerton is an AA/EEO

Employer. u
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Positions Available
University of Colorado at Boulder

The School of Journalism and Mass
Communication at the University of
Colorado at Boulder seeks applicants
with strong strategic skills and solid
advertisingormarketingexperiencefora
tenure track positioninthe Advertising/
Integrated Marketing Communications
(IMC)sequence.

ThePosition: Thesuccessful candidate
will contribute to the undergraduate
advertisingprogramand, preferably, will
directthe IMC Master’s program. The
Schoolhasreceived amajor grant from
Omnicom to establish an interactive
strategy and design lab. The successful
candidate will be expected to help
developtheIMC curriculuminawaythat
will take advantage of this
opportunity. A Ph.D. is preferred but
candidates with a masters or M.B.A.
degree will also be considered.
Appointmentisintended at the rank of
assistant professor, butsuitablecandidates
may be considered for other ranks.
Appointmentwill begin August, 2000.

To Apply: Applicationswill bereviewed
beginning Dec. 8, 1999. Please send
resume, applicationletterdetailingmajor
accomplishmentsandstrategicskills,and
namesofthreereferencesto: BrettRobbs,
Chair, Search Committee, School of
Journalism and Mass Communication,
Campus Box 287, University of
Colorado, Boulder, CO 80309. The
University of Colorado at Boulder is
committed to diversity and is an AA/
EEOEmployer. o

Penn State

TheCollegeof Communicationsat Penn
State is seeking candidates for tenure-
track faculty positions in Advertising.

Candidates musthave provencollege-
level teaching ability inmedia planning
andadvertising. APh.D.withprofessional
experience preferred.

Learn more about Penn State and the
College of Communications on its
homepage athttp://www.psu.edu. Send
aletterdescribingqualifications, resume
detailing teachingandresearch/creative
experience and the names, addresses,
and phone numbers of three to five
referencesto Search Committee, College
of Communications, Penn State, 201
Camegie Building, Box AAA, University
Park, PA 16802.

Screening of applications will begin
immediately and will continue until the
positions are filled. Penn State is
committed to affirmative action, equal
opportunity and the diversity of its
workforce. u

Drake University

DrakeUniversity’s School of Journalism
and Mass Communication seeks two
tenure-track assistant professors.
Primaryresponsibility of one will be to
teachmediaand account management
advertisingcoursesandthe othertoteach
inpublicrelations. Successful candidates
willbeabletoteachundergraduate and
graduate courses in at least one other
area, suchasnews-editorial, newmedia,
media law or integrated marketing
communication. Professional experience
and master’sdegreerequired; teaching
experienceand Ph.D. or].D. preferred.
Address inquiries and applications to:
Dean Janet Hill Keefer, School of
Journalism and Mass Communication,
118 Meredith Hall, Drake University,
DesMoines, lowa50311-4504. E-mail:
janet.keefer@drake.edu. Telephone

515-271-3194 Web address: http://
www.drake.edwhr/facultyad.html.
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—

Drake University has a strong
commitment to the principles of AA/
EEO. u

University of Florida

The Department of Advertising in the
College of Journalism and
Communications at the University of
Floridaisseekingapplicants foranine-
month, tenure-track appointmentatthe
Assistant Professorlevel. Twoormore
yearsprofessionaladvertisingexperience
required. Master’sdegreerequired. PhDs
preferred and are encouraged to apply.
Abilitytoteachcoursesinartdirection,
design, graphics and production with
potential to teach creative strategy,
copywriting, and webdesign. Potential
toteachgraduate coursesand supervise
projects/theses. Demonstrated potential
forcollegialityanddemonstrated potential
forresearchandjuried publicationand/
orjuriedadvertisingcreativeactivities.

Agpplicationmaterialsshouldincludecover
letter (indicate level of employment);
curriculum vitae; statement describing
teaching,advising,andscholarshipgoals;
copiesofteacher/courseevaluations for
nomorethan fiveyears; and namesand
telephonenumbers of threereferences.

Completeapplicationsshouldbesentto
Dr. John Sutherland, Chair, Advertising
SearchCommittee, CollegeofJoumalism
and Communications, University of
Florida, P.O.Box 118400, Gainesville,
FL32611-8400. Application materials
forthe Advertisingappointmentmustbe
received by January 14, 2000.

The search for this position is being
conductedunderFlorida’sopenrecord
laws, and all documents are open for
publicinspection. Minoritiesand women
are encouraged to apply. AA/EEO
employer. u
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Call for Papers:

Marketing, Advertising & Psycholinguistics
for a Special Issue of Psychology & Marketing

Psychology & Marketing announces
aCall for Papers on the broad topic of
marketing, advertising, and
psycholinguistics. Thiscouldinclude
papers on the effects of typographic
features in printadvertising, linguistic
characteristics of brand names (e.g.,
phonetics, orthographics,
morphological devices, semantics),
syntacticcomplexity inadvertising or
direct mail copy, the effectsofregional
dialectin broadcast communications,
linguistic factorsin website design, the

For Your Information:

use of puns and wordplay, etc. The

-above list is intended as suggestive

only,andisnotcomprehensive. If you
are unsure whether your topic would
be suitable, please contact the Special
Issue Editor, Dr. TinaM. Lowrey, via
e-mail (lowrey(@genius.rider.edu) or
by phone (609/895-5468).

All papers will be peerreviewed, and
all submissionsshouldhaveimplications
formarketing that will be of interestto
the readership of Psychology &

Marketing, both in academia and
industry. The deadline for paper
submissions is February 28, 2001.
Please send four copies of your
submission to: Dr. Tina M. Lowrey,
Associate Professor, Dept. of
Marketing, Rider University, 2083
LawrencevilleRd., Lawrenceville, NJ
08648. u

Media Flight Plan - Two New Versions

Dennis Martin and Dale Coons, co-
authors of Media Flight Plantextand
software, have justreleased two new
versions: Windows ’95/°98 and
Macintosh 2000. (Mac 2000 runs on
all new Macs and on systemsused for
earlier Mac versions). Media Flight

Plan is an interactive media
planning/buying simulationadopted by

77 universities inthe USA, Asiaand

South America. Both the Windows
and Mac versions now include two
new media: Internet and local (spot)
Cable TV. Professors report that

printing isnowmucheasierintheirlabs
withthe new MFP Windows. Also, the
Mac2000“screenlook”ismuchbigger
and sports new colors. For free faculty
desk copies, call Gayle at Deer Creek
Publishing: (801) 225-0702 or
[dmartin@cougar.netutah.net]. o

POSTIIONS AVAIIADIE. «o.aeaneennenenireneneneecesnsesecssnsesssssssscssssssossssssessssssssssssssssss

University of South Carolina

The UniversityofSouthCarolinaCollege
ofJournalismandMass Communications
seeksapplicants fortwoanticipated full-
time tenure track faculty positions,
available August2000. Positioninpublic
relations to teach a range of courses
includingprinciplesofpublicrelations,
publicrelations campaigns and public
relations management. Position in
advertising to teach copy writing and
creative strategy. Ideal candidate will be
able to teach other advertising courses
including campaigns, media and
management as well as integrated
commumications.

Qualifications: APh.D.withprofessional
experience and ademonstrated record
ofresearchand publicationis preferred.
Candidates withamaster’sdegreeand
significant professional experience will
beconsidered.

Applications will be accepted until

positions are filled. Send letter of

application, vitae/resume and other
applicable materials and the names,

addresses and telephone numbers of

three references to Prof. Bonnie
Drewniany, Chair of the Search
Committee, College of Journalismand

Mass Communications, University of
South Carolina, Columbia, SC29208.
Information about the College and
Universityareat: http:/www.jour.sc.edu.
The University of South Carolinaisan
equal opportunity employer and
specifically invites applications from
womenand minorities. s

Visit the American Academy of
Advertising website for a
variety of information at:

http://advertising.utexas.edu/aaa
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