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| hopethat you' ve already made plansto attend the AAA 2004 Conferencein Baton Rouge. From
thetwo pre-conference sessions running concurrently on Thursday, March 25to thelast sessonon
Sunday, March 28, thismeeting ispacked with interesting sessions, social eventsand activities. I’ be
mentioning someof the highlightsinjust alittlewhile. Before doing that, however, | want to thank the
peoplewho hel ped put thisprogram together.

Pat Rose (Vice President) and Ray Taylor (President-Elect) did agreat job with the competitive
papers and special topics sessions. | know that they want to thank all who served asreviewers. Of
course, themost essential component for asuccessful conferenceishaving peoplewho submit good
papersand special topicssessions. The membersof the Academy camethroughinabigway thisyear
andfor that, weall thank you. Each of you has contributed to making thisintowhat | believewill bea

very special meeting.

Inadditionto strong sessions, you' |l find lagniappe (an old Creoleword for something extra) and lots
of it. | found thisword on the Baton Rouge AreaConvention & Visitor’sBureauand | think it should
bethe catch phrasefor thisconference.

Weareaclose-knit group and therewill be plenty of timefor socidizing. Wewill officidly start the
conferencewith the opening reception, sponsored by the Radisson Hotel on Thursday night. For those
of you coming to the conferencefor thefirst time, you can continue making new friends/contacts Friday
morning at the First Timers' Breakfast that isbeing sponsored by The Portfolio Center. The Friday
night socia isbeing sponsored by the College of Communication & Information Sciencesat the
University of Alabama. Roll Tide! The Copy Workshop will be sponsoring acoffee break on Saturday
morning. Bob King has planned agresat outing for uson Saturday evening. Wewill enjoy atour of the
Southern University Museum of Art, the city of Baton Rouge, and LousianaState University. This
event aso promises Cgunfood, Cagjun music, and good fellowshipfor al.
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| hopeyouwill attend al of these eventsand will thank our sponsorsfor their support. To put it bluntly, there
isabsolutely noway that we could afford to deliver these eventswithout their hel p. Pleased so takethetime
to talk with the exhibitorswho also help to support this conference and thank Bob King for coordinating all
of theseefforts.

| redlizethat greater Baton Rouge areaoffersmany attractions/distractions, such asbeing hometo over 90(
restaurants, but do not missthe conferenceluncheons. Our award presentationswill be madeduring lunch
on Friday and avery specia new award will be announced at that time. During lunch on Saturday, three
gpeakerswill sharememoriesof Kim Rotzoll. Asyoual know, advertising education and the Academy lost
our dear friend Kimthispast year. Itistimewe gather asafamily and pay tributeto him. Perhapsonly the
long time Academy membersknew Leonard Lanfranco (AAA Presidentin 1979). I’ m sorry to report that
hetoo has passed away relatively recently.

Losing thesetwo former President’s of the Academy served asapowerful reminder to meof the strong
leadership our organization has enjoyed through theyears. It isan honor to serve as President of the
American Academy of Advertising thisyear. | thank you for thishonor and promiseto do my best for the
Academy.

Fortunately, | canrely on astrong Executive Committee: Joe Pisani, Pat Rose, Ray Taylor, LesCarlson and
Glen Nowak. The Executive Secretary, DennisMartin, and the Conference Services Director, Bob King,
aretruly the peoplewho keep thisorganization running on aday-to-day basis. In addition, we have
experienced |eadership administering our publications. RussL aczniak iseditor of the Journa of Advertisng.
Kim Sheehaniseditor of the AAA Newsletter. Joe Bob Hester servesas our Webmaster. The good work
of theseindividuals, a ong with the Chai rpersons and membersof our variouscommittees, makeme
confident that thiswill beagood year for the Academy.

Wewill need al of your help to accomplish thethree major goalsfor thisyear. First, and foremost, we must
continueto strengthen thefinancia position of the Academy. Althoughthe overdl financia hedth of the
Academy isstrong, we have beenlosing money for thelast severa years. Theinitiativesof previous
Executive Committees, such asthe duesincrease, have helped but it isnot yet clear that we havetotally
stemmed thelosses. Wewill continue to monitor the situation and take the necessary actionsto correct the
stuation. Inarelated effort, | have asked the Finance Committee to begin expl oring devel opment/
fundraising optionsfor the Academy. Other scholarly organizationshave devel oped successful devel opment
programsand | am hopeful that wewill too. | seethisasalong-term goal and encourage all membersto
shareany ideasthat you might have with Bonnie Reece, the Chair of the Finance Committee.

Second, we need to grow the organization. Debbie Treise, Chair, and the members of the Membership
Committee areaready working on thisgoal. However, you are our best recruiter. Pleasedon’t be shy. Tell
acolleague about the Academy. Encourage agraduate student to join. You each know peoplethat work in
our areabut are not yet members. L et them know why they should be and steer them to our websitefor
moreinformationon how tojoin.

Findly, butironically thegod that I’ m confident will beaccomplished first, | want youto enjoy agreat
experience at the Baton Rouge Conference. | know theprogramisstrong. | asoknow you'll find the otherg
who shareyour pass on for advertising education and you will find that special |agniappe.




L ouisiana Facts!

Capital: Baton Rouge

Date of Statehood: April 30, 1812
Flower: Magnolia

Tree: Bald Cypress

Bird: Eastern Brown Pelican

The Old Governor’s Mansion in Baton Rouge, built by
Huey P. Long, was an exact replica of the White House as
it was originally designed. Long wanted to be familiar
with the building to make it easy for him when he became
President

The Louisiana State Capitol is the tallest in the nation
at 34 stories and 450 feet high.

Chuck Berry, Janis Joplin and Garth Brooks all sing
about Baton Rouge.

Baton Rouge isthe fifth largest port city in the nation

The area’s first permanent European settlement was
founded in 1699 when French-Canadian explorer Pierre
Le Moyne (Seur d'Iberville) organized the first colony
here. Legend has it that Iberville and his explorers
discovered a tall, blood-stained cypress tree on the
riverbank that marked the hunting territory of two Native
American tribes. As a result, they later christened the area
Baton Rouge, or “red stick.” The actual site of this
“baton rouge” (or “istrouma,” in Native American
dialect), is located at what today is the campus of
Southern University.




Writing a Successful Research Proposal

Each year the AAA Research Committee makes awardsto individual sranging from $1000to
$2000 for dissertation proposals, and from $1000 to $4000 for faculty research proposals. Any AAA
member whoislooking for outs defunding should take advantage of thismembership benefit.

Writing asuccessful research proposal ispart chance, part skill, and part experience. Your
proposal iseval uated onitsown merit and against other proposal sentered in the competitions. Some
years see more proposalsentered than others. Obvioudy, thefewer the number of proposals submitted,
the better the oddsthat your proposal will be selected for funding. Of course, you can’t count on chance,
but you can stack the oddsin your favor by devel oping good research skills. Skill comeswith practice.
Themoreyoutry, themoreyou’ll learn, the better your opportunity to succeed.

In my tenure aschair of the AAA Research Committee, | have seen some peopletry each year to
get funding, only to beturned away at each try. Tothosepeoplel say “keeptrying.” | typically see
sgnificant improvementsinthe quality of proposal s submitted by peoplewho have entered the
competitioninthe past. Eventualy, | believe, those peoplewill learn how to writeawinning proposd. In
themeantime, hereare sometipsfor improving the quality of your next entry.

Test theideabeforewriting the proposal. Good proposalsdemonstrate aninvestment inthe
timeand cognitive effort required to mold, shape and develop anidea. Anideathat hasnever been
discussed, drafted on paper, or assessed in any fashionisnot ready for submission. Ideasarerarely so
brilliant that they need no support. Theideashould beonethat hasreceived cons derablethought before
itissubmitted for funding.

Demonstratetopicfamiliarity. Strong (i.e., competitive) proposalsmakeit clear to all who
read it that the author knowsthetopic. Taketimeto digest theliterature, play with different theories,
anticipateaternative resultsand consider severa methods.

Writewell and follow proposal guiddines. Good proposals have good mechanics. By thisl
mean that they follow the manuscript guidelines (no cheating!) for margins, font, pagelength, style, etc.
They area so meticuloudy written. Theradianceof anideawill not outshineimperfectionsin grammar,
spelling and organization. Don't let anideaget mired inatangle of gibberish. In my experience,
reviewersrarely overlook messy writing and presentation.




Allow plenty of timeto preparetheproposal. Calsfor proposalsare announced monthsin
advance of their deadlines. Theproposal’scompetitivenessincreasesin proportion to theamount of
timedevoted to constructing it. A paper that screams*first draft” encouragesreviewersto ask
themselveswhether theauthor iscommitted to theidea.

Becomplete. Good proposalscommunicate well; they persuade areader to accept anideaby
attentively covering the standard ground: past literature, research questions, method & analysis,
expected outcome and contribution. Good proposalsare complete not just for the sake of
completeness. Readersuseliteraturereviewsto learn something about thetopic under investigation.
Eventhe most expert of reviewersisready tolearn something about hisor her areaof expertise. In
fact, reviewerswish to discover afresh approach, anew perspective, anovel methodol ogical approach.
Few ideasareentirely unique. A skimpy review triggersimmediate skepticism among the proposal’s
reviewers.

Respect thereader. A research proposal doesnot bel ong solely to the author; it also belongs
tothosewhoread it. Good proposalsrespect their readers. Proposal readers(i.e., reviewers)
represent the academy, and the academy has ownership intheresearchit supports. AAA isfortunateto
havereviewerswho try towritekind reviews. The same courtesy should be extended by aproposal’s
author to thereviewers. Good proposals show respect to their readers by following submission
guiddines, presenting athoughtful background, asking anintriguing question, and being persuasiverather
thandismissve.

Theproposal ispersuasiveregardingitscontribution totheliterature. Oneof the
principal jobs of aresearch proposal isto encourageitsreadersto accept theideaandto fundit. Too
many proposalsfall short onthisonecriterion. The AAA wantsto fund research that will be published
inthe Journal of Advertising. Why? Becauseweareinterested in enhancing existing knowledge
about advertising and promotion. If theproposal doesnot makearelevant contributionto existing
knowledge, or if theauthor fail sto adequately describethe research contribution, the proposal is
probably doomed. Spend an afternoon thinking about why your researchideaisimportant. Makea
list. Avoid genericreasonslike*theresearch offersadvertisng managersguidancein seecting
appropriatead formats,” or “thereisvery little extant research onthetopic of x.” | flinch alittleasl
writethis, becausel am guilty of using both statementsin my own manuscripts. However, being onthe
receiving end of thisprocess, | cannot over-stressthe magnitude of effect that an elegant description of
the research contribution makesto reviewer acceptance of aresearch proposal.

Intheend, wearedll salling our ideas. And membersof this, of al organizations, should readily
grasp theimportance of apersuasiveargument.

KristinaD. Frankenberger served aschair of the AAA Research Committeefrom June 2001
through December 2003.




Kim Rotzoll Professorship at the University of Illinois

TheUniversity of lllinoisisplanning to establish anew Kim Rotzoll
Professorship in honor of AAA Past President and advertising scholar Kim
Rotzoll, who passed away last November.

Recently, several AAA members have expressed concern aboutthe context within
which the professorship isbeing planned at Illinois. Thisgroup, including Ivan
Preston, Herb Rotfeld, Joyce Wolburg, and Don Jugenheimer, contacted Ron
Yates, the interim dean of the College of Communications, to say that they would
not wantto support the Rotzoll professorship if it was held by someone who was
not dedicated to research and teaching specifically in advertising. This concern
was prompted by the fact that theSandage Professorship at the U of I, created
earlier in honor of Charles Sandage, is held at thistime by a professor who is not
in the advertising department and whose research appears not to be dedicated
primarily to advertising. Consequently, there are concernsthat the same thing
might happen with the new appoi ntment.

Dean Yates replied that the “ professorship is to honor Kim's research and
teaching in the area of ethicsin advertising,” and that both the Rotzoll and the
Sandage professorship (the latter as of August 2004) will be held by fulltime
advertising scholars.

If you are interested in contributing to this Professorship, contributions can be
made out to “ College of Communications/UIF’ with a note added on the memo
line that says “Kim Rotzoll Fund.” Contributions can be sent to:

College of Communications
119 Gregory Hall
810 S. Wright St.,

Urbana, IL, 61801.

In light of recent discussions among faculty and on Ad Forum, lIvan Preston
indicatesthat he and hiswife are qualifying their contribution with the constraint
that their contribution must be returned at their request if (1) the effort to create
the Professorship is given up, or (2) the ad program and/or the Professorship are
moved to aunit on the campus other than the College of Communications.




Bill Becker hasretired after over 33 yearsonthe Marketing Faculty at Oregon State University.
He joined the College of Businessin Corvalisafter earning the PhD degreeat the University of
Cdifornia(Berkeley) in1970.

Asan emeritusfaculty member, heplanstoremain activeinintellectual and other pursuits, including
—of course—the AAA.

Ivan Preston traveled to to speak at the 2003 E-Commerce Research Conference (Dec. 16) at the
invitationof Prof. Ming-Hui Huang, head of the Ingtitute of Electronic Commerceat the National
Chung Hsing University, in Taichung, Taiwan and aformer student of Preston’s. Ivan’sspeechwas
titled “ Reflections on aCareer in Communi cation Research as Used in Investigating Puffery and
Other Internet Advertising Claimsfor Deceptiveness.” It will bepublishedinthelnternational
Journal of Advanced Mediaand Communication, first issue, founded and edited by Prof. Huang.

BarbaraJ. Phillipshasbeen promoted to Full Professor of Marketing at the University of
Saskatchewan effective July 1, 2004.

Kara Chan (Department of Communication Studies, Hong Kong Baptist
University) and James U McNeal (Visiting professor, Peking University)
have recently published “Advertising to children in China” (Chinese
University Press, 206 pp. $33 hardcover). The books examines the
children’s market in China, their response to advertising, family
communication about consumption and parental attitudes toward
advertising, and advertising contents.
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